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The typical content universe

Help Support

SocialTutorials
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A search-first world

Search has become the predominant way customers reach user-assistance content.

Short-form content 
over long-form 
content

Modular pieces

Fickle attention 
spans

Instant feedback on 
content

Conversations…
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Many content departments are already attempting…

Search 
engine 

optimization

Amplification

UA videosSocial 
content

Visual 
content
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Many content departments are already attempting…

Search 
engine 

optimization

Amplification

UA videosSocial 
content

Visual 
content

mostly unplanned and haphazard
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Devising a structure around quasi-formal content

Announcements 
about new 

features and 
learning 

resources

Resources 
addressing 

popular 
searches and 
user queries

Help with 
consuming 

content

Information 
about technical 
communication 
events, trends, 

and ideas

Evangelism of 
company events 
and campaigns 

for user 
communities
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Bringing together fragmented web properties

EARLIER:
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• Creative Cloud and Mac OS X Yosemite (10.10)

• Meet Adobe Premiere Clip

• Help & Tutorial | Correct color in videos like a pro!

• New features in Adobe Camera Raw 8.5

• Considerations for exporting 3D layers as U3D files

• Where do I specify the correct answer?

• Where is the Typewriter tool in Acrobat X?

http://blogs.adobe.com/vikrant/2014/10/creative-cloud-and-mac-os-x-yosemite/
http://blogs.adobe.com/mallika/2014/11/meet-adobe-premiere-clip.html
http://blogs.adobe.com/mallika/2014/05/help-tutorial-correct-color-in-videos-like-a-pro.html
http://blogs.adobe.com/samartha/2014/06/new-features-in-adobe-camera-raw-8-5.html
http://blogs.adobe.com/captivate/2011/11/where-do-i-specify-the-correct-answer.html
http://blogs.adobe.com/vikrant/2010/11/where-is-the-typewriter-tool-in-acrobat-x/
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Case study: Adobe Content Corner
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A snapshot
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Guiding goals
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Visual Modular Cross-product 
in focus

Frequently 
updated

Conversational 
in tone

Testing ground 
for new ideas
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Conversational learning content
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Example:  Create with Adobe’s connected apps
Catching up with Adobe Captivate

http://blogs.adobe.com/contentcorner/2015/04/28/create-with-adobes-connected-apps/
http://blogs.adobe.com/contentcorner/2015/02/03/catching-up-with-adobe-captivate/
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Inspirational content from experts
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Example: How I made a Renaissance portrait with Photoshop and a sari

http://blogs.adobe.com/contentcorner/2015/05/04/how-i-made-a-renaissance-portrait-with-photoshop-and-a-sari/
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UA content beyond FAQs for mobile apps
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Example: Enhance and share photo stories with Adobe Slate

http://blogs.adobe.com/contentcorner/2015/11/24/enhance-and-share-your-photo-stories-with-adobe-slate/
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Testing ground for ideas
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Examples: A 15-minute recipe for guided content navigation
Adobe Story learning paths, an experiment

http://blogs.adobe.com/contentcorner/2015/04/09/a-15-minute-recipe-for-interactive-content-navigation/
http://blogs.adobe.com/contentcorner/2015/01/19/adobe-story-learning-paths-an-experiment/
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Best practices for communicators
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Example: What not to do when creating infographics

http://blogs.adobe.com/contentcorner/2015/03/20/what-not-to-do-when-creating-infographics/
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All-visual pin-ups
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Example: Creative Cloud Files keyboard shortcuts

http://blogs.adobe.com/contentcorner/2015/01/27/creative-cloud-files-keyboard-shortcuts/
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Supporting content for major releases
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Example: Feature-packed AEM 6.1 forms feature pack 1 released

http://blogs.adobe.com/contentcorner/2015/11/25/aem-6-1-forms-feature-pack-1-released/
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Highlighting feature delta
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Examples: Get started with the all-new Acrobat DC
New touch interactions in Photoshop

http://blogs.adobe.com/contentcorner/2015/04/21/get-started-with-all-new-acrobat-dc/
http://blogs.adobe.com/contentcorner/2015/12/04/new-touch-interactions-in-photoshop/
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The quality dilemma
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Quasi-formal 
does not 

mean casual

Respecting 
user 

expectations

Planned 
editorial 
calendar

Wide 
participation 
with editorial 

control

Monitoring 
and 

answering 
user 

feedback

Ask Legal 
wherever 
necessary
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Other considerations

20

Stringent IT 
norms

Content 
behind 
firewall

Long-
form 

content
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